
Job description 1 of 4 
 
 
 

  
 
 
 

 
 
JOB DESCRIPTION 
 
Job title   Senior Content & Optimisation Executive  

Department  Marketing 

Responsible to  Marketing Communications Manager 

Salary               Competitive 

Hours 40 hours per week 

 

About the Company  

Our purpose is to change the way people live in cities. By providing the means to commute or explore with 
a bike that you can take anywhere and store anywhere, we can make cities better places to live. We want 
to increase people’s freedom, improve their health and reduce society’s impact on the environment. We 
make more than just a bicycle, and we are more than just a bicycle company.   
 
We continue to make the Brompton in West London, where we started in 1975, but our product has 
travelled far - we now export 80% of our bicycles to 47 countries.  In the past 3 years we have invested in a 
new purpose-built production facility, transformed our digital architecture, opened new flagship stores and 
had our biggest product launch in company history and we’re not stopping there… 
 
To truly deliver on our purpose, we need passionate, innovative and talented people that want to challenge 
the status quo and make an impact.  We can offer you a job you won’t find anywhere else. 
 
The role  
 

Reporting to the Marketing Communications Manager, the role of Senior Content & Optimisation Executive 
is responsible for planning, managing and developing exceptional content across our international portfolio 
of websites. Measured by key metrics such as organic search rankings, online engagement and key on-site 
goal conversions across 9+ local language websites, the role will focus on delivering high levels of 
optimisation and engaging customer-centric content to support our ambitious sales growth plans.  

Working closely with the wider marketing team and external agencies, this role will ensure that content 
opportunities are fully optimised in line with the communications and commercial calendars. You will also 
have the opportunity to demonstrate your creativity by developing copy, graphics and rich media content 
in collaboration with our in-house creative team. 

The role requires in-depth experience and expertise in analysing website performance, with the ability to 
draw actionable insights in order to increase effectiveness and engagement with Brompton’s audiences 
globally. You will be involved in exciting product launches, major technology deployments and working 
within a fast paced and entrepreneurial environment. 

The Person 
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The ideal candidate will be able to provide the best solution to problem solving by conscientiously examining 
facts, testing different solutions and thinking things through; they will consider problem as a challenge, be 
disciplined in ascertaining the root cause, developing and communicating practical solutions and implement 
action. 

The successful candidate will be systematic and logical in the approach to decision making, give support and 
care in terms of both practical advice and action in areas where competence, knowledge and experience 
are needed. They will contribute to develop a team atmosphere through hard work, calmness, tolerance 
and consistency, by acting with integrity and honesty and retaining a professional and non-confrontational 
attitude when dealing with conflicts. 

The job holder will operate in a technical, specialist or quality area of the organisation, therefore they will 
ideally be a perfectionist who has an innate need to get things right and is able to work in a steady, thorough 
and deliberate manner and have the persistence to see a job through to conclusion. 
 
The ideal candidate will be conventional, co-operative, cautious, compliant, organised, predictable, 
methodical and routine-orientated. A questioning approach, concentration on detail and a non-assertive 
nature are also being called for within the position. 
 
 
Main responsibilities 
 

• Lead the development and management of content across 9 + fully translated sites.  
• Support global website rollout; work with translation agencies, local marketing contacts and provide 

support to distributors to ensure consistent brand and campaign delivery across markets. 
• Ownership of Brompton’s search engine marketing - ensure the technical framework for SEO 

performance is kept up-to-date, alongside the delivery of a content plan aligned to the marketing 
plan to drive SEO performance.  

• Leverage the power of the Sitecore 9 platform to map key user journeys, deploy personalisation 
based on behaviour and user data to drive greater relevance, higher engagement and increase 
conversions with our target customers globally. 

• Develop website KPI’s - providing monthly reporting and analysis against these KPI’s as well as 
campaign and commercial performance, highlighting issues and recommendations. 

• Analyse website performance and strive for continuous improvement using A/B and iterative testing 
methods. 

• Share ongoing insights with relevant stakeholders in order to continually optimise campaign and 
website performance. 

• Work  closely with the Consumer Digital Product Owner, to rapidly identify gaps in functionality or 
errors in the site and provide support in the delivery of a website development roadmap . 

• Be a source of platform knowledge and creativity. Support the marketing team to execute effective 
campaigns through the delivery of engaging campaign content onsite. 

• Work with external agencies and internal teams to test content and layout changes in order to 
improve conversion and engagement rates on site. 

• Create and manage a content-based SEO plan for the global websites, working with international 
marketing, distributors and the wider marketing team to ensure the content pipeline is delivered 
effectively. 

 
Personal attributes and skills 

• Highly analytical with a meticulous attention to detail 
• Naturally curious, with a desire to continually improve 
• Results driven and determined 



Job description 3 of 4 
 
 
 

• Strong copywriting and language skills 
• Self-motivated and ability to work in a fast-moving and entrepreneurial environment  
• Ability to work across cultures essential  
• Creative with an eye for impactful content 

 

Experience 

• Enterprise-grade content management system experience. Sitecore preferred; Adobe Experience 
Manager, Kentico, Umbraco or Sitefinity suitable. 

• Management and optimisation of multiple language sites, working with a diverse group of 
stakeholders 

• Highly experienced with analytics and tracking tools such as Google Tag Manager and Google 
Analytics 

• In depth knowledge of SEO - with technical and onsite experience 
• Strong English copywriting skills, multiple languages a plus 
• A/B or Multivariate testing 
• Personalisation experience, including testing and optimisation 
• Proven track record in conversion rate optimisation (CRO).  
• Basic HTML and CSS desirable 
• Experience with Indesign, Photoshop and other publishing tools desirable 

 

Job profile 
 
Brompton utilises Personal Profile Analysis and Psychometric Assessment during the recruitment process. This 
allows to identify the ideal behavioural requirements for each job function in terms of Dominance, Influence, 
Steadiness and Compliance. The ideal behavioural profile for this role is set out below: 
 
Compliance (High C) 
 

• Disciplined and rational approach to problem solving 
• Policy and procedures – led approach  

 
Steadiness (High S) 

• Calm and self-controlled approach 
• Ability to work comfortably within a team 
• Special ability to finish assignments and tasks to their natural conclusion 
• Ability to work with structure, persistence and stability 
• Good day-today planning capabilities are essential 

 
Dominance (Marginally Low D) 
 

• From time to time, the job may require a higher level of assertiveness and proactivity 
 
Influence (Low I) 
 

• Analytical and sceptical approach will be key for the role 
• Communication and presentation style focused on hard data rather than charismatic influence 

 
Benefits  
Brompton offers you an excellent working environment with enthusiastic colleagues who get along very 
well, communicate and co-operate with each other. The working climate is informal, but we work hard.  
Next to good terms of employment, Brompton offers you the opportunity to work in a responsible and 
challenging job within a dynamic, international and ambitious environment.  We are all proud to be part of 
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Brompton Bicycle; we all share the same passion and dedication to the company and the product, despite 
any differences in cultural backgrounds and skills.  
 

• Large discount on your very own Brompton (family and friends get discount too). 
• A choice of working hours, including a 9-day fortnight (i.e. every other Friday off). 
• 20 days holiday, plus Bank Holidays, rising the longer you stay with us. 
• Workplace Pension Scheme, Season Ticket Loan, Flexible Working, Cycle to Work Scheme and other 

similar benefits. 
• Birthday Breakfast, Family Fun Days, Christmas Parties, Annual Bike Rides, Charity Raffles, and 

Volunteering with the local community all go towards creating a working environment that is fun 
and enriching. 

 

How to Apply  

If you feel that you fit within the Brompton team spirit and you can bring talent, innovation and enthusiasm 
to our workforce then please email your CV and covering letter to the People team, at 
recruitment@brompton.co.uk.  In the subject, please specify the role you are applying for and indicate your 
salary expectation for the role. You are encouraged to submit when ready and not wait until the deadline.  
 
You should be advised that any applications submitted without a covering letter and CV will not be considered 
for the role. 
 
Applicants must have the right to work in the United Kingdom.  
 
The Company reserves the right to vary or amend the duties and responsibilities of the post holder at any 
time according to the needs of the Company’s business. 
The statements contained in this job description reflect general details as necessary to describe the principal 
functions of this job, the level of knowledge and skill typically required and the scope of responsibility.  It 
should not be considered an all-inclusive listing of work requirements. Individuals may perform other duties 
as assigned, including work in other functional areas to cover absences of relief, to equalize peak work 
periods or otherwise to balance the workload. 
 


