
 
 
 

 
 
 
 
 
JOB DESCRIPTION 
 
Job title:   Junior Photographer/Videographer 

Department:   Marketing    

Responsible to:  Global Brand Manager 

Salary:                Competitive 

Hours:               40 hours 

 
About the Company  

Our mission is to transform the way people live in cities. With over 16 million possible combinations of gears, colours, handlebars 
and accessories, we make more than just a bicycle, and we are more than just a bicycle company.   

We continue to make the Brompton in West London, where we started in 1975, but our product has travelled far - we now 
export 80% of our bicycles to 45 countries.  In the past 2 years we have invested in a new purpose-built production facility, 
transformed our digital architecture, opened new flagship stores and had our biggest product launch in company history and 
we’re not stopping there.  

To change urban living, we need passionate, innovative and talented people that want to challenge the status quo and make an 
impact.   
 
The role  
 
We’re looking for a confident, creative and well organised photographer who wants to trailblaze a path with the newly created 
in-house creative department at Brompton Bicycle.  
 
Having started a creative team in-house less than 12 months ago, we’re now looking to extend it with an in-house photography 
studio.  

Working closely with the Creative Team, the role of Junior Photographer provides all areas of the business with commercial and 
creative photography and videography, developing content for our owned channels; social, website and Brompton Junction 
stores, supporting the implementation of a new online training programme, Brompton Academy and being involved in concept 
and delivery of social and headline creative campaigns.   

The person  
 
We are looking for a talented and creative photographer/videographer, who is hard-working, well organised and self-motivated 
individual. High standards, an interest in cycling, understanding of product and a desire to create the best quality images/videos 
are essential. You’ll have a background in photo/video for a consumer brand and be excited by the idea of working in a fledgling 
studio with big ambition. 
 
The ideal candidate will be systematic and logical in the approach to decision making, ensuring that all the necessary facts and 
information are available and accurate, and the decision is carefully considered. The successful candidate will consider problems 
as a challenge, collect information and identify and develop a practical solution, communicating the findings and implementing 
actions. The role calls for someone who is analytical, sensitive, precise, logical and systematic.  
 



 
 
 

 
The role is suited to someone who is excels in providing a high level of internal or external customer satisfaction within a specific 
area of expertise. The right person will be able to meet people with ease and motivate them to seek opportunities and achieve 
high standards, develop trust in people and is willing to smooth relationships and assist others. Listen, absorb and digest 
information are also key elements of the role. 
 
Main Responsibilities  
 
Lifestyle Photography & Videography 
 
Work with Creative Team and current freelance photographers to come up with concepts and styling for photo and video shoots 
based around marketing campaigns. Lead photographer on some shoots, Opportunity to 2nd camera on headline shoots.  

• Scout and ensure locations 
• Scout and ensure models 
• Direct and style shoot based on social media market research and trends 

 
Product Photography 
 
With such a large range of bike configurations, an increasing catalogue of apparel, spares and accessories, the demand for high 
quality product photography from our trade and eCommerce team has increased significantly. When a new product is introduced, 
we want to be agile enough to shoot, edit and retouch in a swift turnaround.  

• Work with marketing & eCommerce team to produce product photography 
• Ensure photography works for specific products and specific ecommerce platforms 
• Ensure studio lighting and equipment is used to create consistent imagery 

Videography 
 
Video plays an increasingly large part of our content output, and with the introduction of our new e-learning platform, the need 
to produce quick engaging explainers to train our global teams, through to shorts for our comms and social teams.  

• Creating edits and clips from video library for marketing and social teams 
• Ad-hoc video projects for communications and product campaigns 

 
Events & Social Photography 
 

• Opportunity to cover wide range of events and contribute to social media content  
 
Other 
 

• Creating sustainable systems of operations 
• Responsible for the back end of our photography dept including organization, archiving, editing, and metadata tagging. 
• Support the Creative Team on delivering all aspects of the brand visually including in-store POS, sales literature, 

marketing and digital collateral 
• In the next 12 months deliver on the company’s core 6 campaigns and visual assets associated with this 
• Contribute to development of creative process  

 
Skills  
 
Essential 

• Minimum 3 years industry experience 
• Experience in an agency or in-house environment  
• A portfolio of previous photography that reflects ability to adapt to a 

specific brand personality, with special experience in retail and product photography. 
• Knowledge and understanding of all social media platforms and current trends 



 
 
 

 
 
 
 

• A qualification in a Photography 
• Highly proficient with retouching/post-production and an expert with Lightroom/Capture-One and Photoshop 
• Previous experience working in a fast-paced environment 
• Ability to demonstrate a diverse portfolio of work is essential  
• Comfortable with working within defined brand guidelines and styles  
• Comfortable working with both animated graphics and images  

 
Desired 

• Experience in Premiere, Final Cut and After Effects all a bonus 
• Technical understanding of bikes a bonus 

 
Personal 
The successful candidate will also be: 

• Well organised, keen and able to learn about the company quickly 
• A good team player, able to build rapport with people at all organisational levels 
• Culturally aware and able to interface well with our global network 
• Able to work and thrive in a small-company environment that can be hectic 
• Able to work on own initiative 
• Professional in both their attitude and manner 
• Flexible in terms of variety of tasks asked of post holder and occasionally of hours worked (occasional weekend bike 

fairs, etc.) occasional overseas travel may be required. 
• Generally interested in cycling as a form of transport, and willing to ride our bikes! 

 
Job Profile  
 

Compliance (High C) 
 

• A thorough, disciplined and detailed style is vital for those people seeking to occupy this post. 
• The logical and detailed analysis of data and processes is likely to be a key component of this job. 
• Being a perfectionist and complying with clearly defined rules and regulations will enable the 

incumbent to operate effectively within this role. 
• A cautious and detailed approach towards task completion is a clearly defined requirement for satisfactory 

performance and successful outcomes. 

Influence (High I) 

• The possession of leadership and motivational skills, if a requirement, would be beneficial in this role 
• Those candidates, or incumbents, who are able to establish and cultivate meaningful relationships with 

others could be at a distinct advantage. 
• The creation of enthusiastic and positive attitudes may be called for in this position. 
• The job will best be filled by those who, when called for, are able to participate willingly and confidently with 

others. 
• Influencing others may be a requirement for incumbents. 

 

Steadiness (High S) 

• Those people possessing patience, persistence and predictability could hold a distinct advantage over other 
applicants. 

• Candidates who possess a natural preference for following procedures and recognised systems will 
usually relate positively to many of the basic requirements of this position 



 
 
 

 
• Customer support and servicing skills may often make an important contribution to success in this role. 
• Consistency and reliability could be sought after in the successful applicant. 
• This job will usually be filled by people who are outwardly calm and controlled even under the 

most trying circumstances 
• Reactive rather than proactive behavioural styles may be better suited to this role. 

 

Dominance (Low D) 

• Incumbents who have the natural skills to exercise caution and care in their day to day responsibilities 
should find it rewarding working in this position. 

• Taking great care with, and evaluating the consequences of, critical decisions will be highly regarded. 
• Risk awareness and concern for the impact of all one's actions will be traits respected in the successful 

candidate. 
• An unassuming and unpretentious style will be well suited to the critical requirements of this, at times, 

conservative position. 
 
How to apply: Take a good look at our brand and then send us a link to your portfolio, a short CV and a letter explaining why 
you were meant for us to recruitment@brompton.co.uk 
 
Closing date: 14/03/2019  Interviews: w/c 25/03/2019  
 
 
 
 


